
ROCK 
STAR

CRAWL Magazine’s Brandon Foster interviews Tom & Eddie from Spidertrax.

Look beneath the next ten competition rock buggies 

you see, and without a doubt, you’ll find a lot of Spider-9 

axle housings. While Dana 60’s are the choice for many, 

Spidertrax has brought respect back to the nine-inch 

axle. Formed by two friends in college, Spidertrax has 

built their brand by offering hardcore parts and solid 

customer service. Engineering geeks at heart, they’ve 

created the perfect blend of high-tech engineering 

and real-world usability. T
hey’ve been involved with 

professional rockcrawling and rock racing teams, and 

even CRAWL Magazine project builds! For the last few 

years, they’ve had their noses buried in engineering 

books while they designed and manufactured their 

line of products, and now it’s time for them to enjoy a 

little limelight for their efforts. CRAWL’s Rockstar is the 

perfect lace for that.

CRAWL: Hey guys, how are things going at the Spidertrax  

HQ’s in Colorado?

Tom: Things couldn’t be better. We have an amazing team, with products 

selling stronger than ever. Except for lack of sleep, I can’t complain.

Eddie: Great!  W
e love Colorado. I began my annual trips to Moab 

EJS from New Jersey in 1995. I would drive across the country every 

year; and each time, the vacation seemed to begin when we hit the 

great state of Colorado. I fell in love with the state the first time I 

drove through it, and from that point on, I hoped to some day live in 

Colorado. And here we are. We love it and business is great!

CRAWL: When I called the other day, Tom’s message said he was 

out working. I take it you’re pretty busy? How has business been?

Tom: Sorry you got my “I’m out working” message. Business has been 

busier than ever—so busy in fact, that I do have to send some calls 

straight to voice mail just to get things done. You know, now that you 

mention it, I s
et that voicemail up after some crazy CRAWL guy kept 

calling me about his Blitzkrieg build. Not that you would know anything 

about that, Brandon.

Eddie: Business has been booming for several years now. The new 

Spider-9 product line has really kept us busy in all aspects, but 

especially on the design and manufacturing end. Wheel spacers still 

keep us plenty busy this time of year as well!

CRAWL: Crazy CRAWL guy? I have no idea! Okay, so back  

to the beginning, how did you two meet, what are your 

backgrounds in wheeling and design, and was it love at  

first sight when you met? Haha...

Eddie: Tom and I met while attending New Jersey Institute of 

Technology in 1996. We were both working in a modern machine shop 

on campus called The Center for Manufacturing Systems. CMS was 

rtrtrrraaaaxxxxrrrrtttttrrrrrraaaaaaaxxxxxxxxx.

a non-profit organization funded by the State of New Jersey to 

help improve local industry through process improvement, small 

run prototyping, engineering support, etc. Nonetheless, it was a 

great environment to learn a couple of tricks about engineering 

and manufacturing processes, which we still employ today in 

our business. When I met Tom, he was driving an old mid-70’s 

Buick with an 8-track player! One trip out to the local wheeling 

spot was all it to
ok—to Beacon, NY—it got him hooked on 

four-wheeling. He sold the Buick and we built up a Samurai for 

him in a couple of weeks. From that point on, we did a great 

deal of wheeling together, including the annual trips to EJS. 

Surrounded by engineering and manufacturing on campus 

everyday, it w
as only natural that we would tinker and come up 

with some neat parts for our rigs. Some of these parts are in 

kits we still sell today in our Suzuki Samurai catalog.

Tom: I was going to say we were long lost twins. Just look at the 

two of us in pictures and you will see what I’m talking about.

CRAWL: Were either of you involved with any other 

offroad businesses before Spidertrax?

Tom: Nope. We started Spidertrax in 1998 and incorporated her 

in February of 1999. That made me 20 and Eddie 22 at the time. 

Before Spidertrax, I had worked at four different places, none of 

which were offroad related.

Eddie: No

CRAWL: What is Spidertrax, how was it formed and is 

there a meaning behind the name?

Eddie: Tom and I incorporated and officially began to operate 

under the name Spidertrax, Inc. in New Jersey in February of 

1999. We didn’t dwell much on finding a name. People always 

ask how we came up with the name Spidertrax, and I wish I had 

a more exciting story about the name. We simply felt that our 

products were intended for rockcrawlers, which occasionally got 

dubbed as “rock spiders” or “spiders,” etc. As for the “trax,” we 

tended to focus mostly on drivetrain products and we felt that 

“trax” was typically used in names of companies or products that 

focused on powertrain. We also did not want a trade name that 

associated us only with Suzuki’s. We knew in time, we would 

diversify and offer more general rockcrawling type products.

At Spidertrax we feel that we offer solutions to existing 

problems in a cutting edge, and alternative method, to what has 

been done by others. We are constantly looking for problems 

to solve in our market; mainly in the areas of suspension and 

drivetrain components.

Tom: I can add one more fun piece of trivia. During the early 

days of name creation, we were dead set on using Spider in the 

name, as Eddie described, but we did struggled a little on what 

to put after that. Believe it or not, the other option that was on 

the table besides “trax” was, and I hate to even say this now, 

but “force.” Yes, we were almost Spiderforce. I remember we 

even had logos designed to compare this to Spidertrax. That 

could have turned out bad.

CRAWL: Dude, Spiderforce! You could have been an 

offroad shop and a 1980’s hair band! How do new 

products come to mind? Is it tim
e at the computer in 

some design program software, or out wheeling on the 

trails when you notice things that need improvement?

Tom: Listening to your customers and being completely open 

minded to the feedback you get is the best path to a well-

engineered product. It’s easy to lose sight of what the term 

engineering really means. Simply designing something, on 

paper or in CAD, is not engineering. Designing with the intent 

to solve real world problems is. And yes, we may be on the trail 

or at a competition and notice something that can be better. 

But more often than not, it is
 feedback from the people actually 

running the parts that drives our innovation.

Eddie: The product always begins with a problem, and one that 

our customers have been dealing with for some time. We want 

to solve problems for our customers, and that is always our train 

of thought. We do not simply go out and look for items that we 

can produce and make a buck. Sometimes we will discover new 

problems through our involvement with teams in competitive 

rock motorsports. Obviously these teams push the envelope, and 

they will run into problems before the average four-wheeler.

CRAWL: How do you test your new products? Average 

wheeler, competition rigs, or both?

Tom: Both. Brute force—Spider Force!—punishment is covered 

best by competitors; product longevity, fit & finish, are covered best 

by the average wheeler. Both aspects are critical for the success of 

our products, so both are equally as important. We have in-house 

capabilities to do CAD simulations, like FEA and Motion Analysis 

for all the geeks out there. As a hardcore geek myself, I would love 

to say computer analysis is the best way to test a product. Truth is, 

there is no substitute for real world testing.

Eddie: Depending on the product, sometimes we go right to some 

simple prototypes to get more intimate with the concept. But 

ultimately, before any serious manufacturing is done, we will do 

extensive CAD work – especially if we are designing a drivetrain 

part, or parts that involve intricate manufacturing or assembly. 

Once the CAD work is complete, we bring the part files into our 

CAM software. At this point, we are able to produce accurate 

working prototypes, usually under our own roof.

Prototypes are usually first tested on the competitive 

rockcrawling and rock racing scene, by some of the top names in 

the sport. We are very fortunate to have good relationships with 

some of the greatest teams out there. Once the product has 

proved itself under the rigor of competitive rock motorsports, 

we use everyday customers to test the product in everyday 

situations. We will finally place the item for sale on our website 

when we feel it has been thoroughly tested and we can back it 

up 100 percent. To give you an example, the Spider-9 housing 

took three years to make, from working prototype to a finished 

product for sale on the website.

CRAWL: So who is the typical Spidertrax customer?

Tom: We currently have four main product lines: The Spider 9 

Axles, Wheel Spacers, Chassis Supplies, and Samurai Supplies. 

Because these lines are so diverse, we tend to cover a wide 

range of customers.

Eddie: In the early stages of a product, one may feel it is 

intended for professional teams and drivers. This is mainly 

because that is where we test and evolve the product. However, 

we ultimately mold these products to fit the needs of the 

recreational four-wheeler.

CRAWL: Any new products coming down the pipe you 

can let us know about? Top secret stuff?

Eddie: I feel the Spider-9 product line will keep us busy for several 

years. There are still many smaller products that we need to design 

or finalize that will fill small voids in our Spider-9 product line.  
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could pack into the week. It was all wheeling and a little 

sleep here and there. The rigs were totally shot by the end 

of the trip. Boy, those were the days!

CRAWL: Both of you have very cool jobs. You get  

to create amazing products for the offroad world.  

What do you guys enjoy about what you do?

Tom: I enjoy designing something that makes a real 

difference in people’s lives. Granted, we are talking about 

someone’s hobby here, but it’s all the same. I get to do this 

and support my family at the same time. There is simply 

nothing better than that.

Eddie: For me, it is simply creating!

CRAWL: Do either of you have a favorite part that 

you’ve either designed or created?

Eddie: I love all the products we make. It’s hard to pick out a 

favorite. But I would say the Dana 60 Billet front axle yokes 

are pretty awesome.

Tom: Okay, Eddie stole my answer here, but this one is my 

favorite as well. Can’t say for sure why, just really like the 

way this design turned out. Another one of those ideas 

that sounds great on paper, but really meant nothing if it 

didn’t work in the real world. I couldn’t be thrilled more 

that our very first version of this product is still out there 

outperforming the competition.

CRAWL: Speaking of designing and creating, is everything 

done in-house? Do you both design and machine parts? Give 

everyone the lowdown on the haps at the Spidertrax HQ’s.

Eddie: We definitely design everything in house. Ninety-five 

percent of our manufacturing is done in house, mostly in the 

form of CNC machining and welding. We outsource our laser 

cutting, at the moment. Tom and I work together in the early 

stages of product development. Once the concept matures 

a bit, we tend to stick to the areas we know best. Tom will 

perfect all the CAD models and drawings and I’ll get things 

lined up on the manufacturing end.  

Tom: With our backgrounds, Eddie and I can both handle 

manufacturing and design. I agree though, that we find our 

strengths and tend to stick to them. Almost everything is 

done in-house, with Eddie focused on the manufacturing 

end, while I focus on the engineering end.

CRAWL: What sets Spidertrax products apart from the rest?

Eddie: Design, manufacturing and overall good value! Sounds 

simple, right? Ha ha…but it is true. Tom and I take this stuff 

very seriously. I m
ean we take it personal. This is what we 

chose to do for a living and we are 100 percent committed. If 

someone has a problem with one of our products, Tom and I 

take it to heart. We also feel that Spidertrax has a lot to offer in 

the form of good value, being that we manufacture 95 percent 

of our products in house. When we put a product out there, we 

want it to get in the hands of customers and completely blow 

them away—from design, to manufacturing, to overall value.  

Tom: Couldn’t agree more. I can add only one thing to all of 

that, and it is integrity. H
igh levels of old fashion integrity. 

Okay, I am not trying to get all cheesy here, but I really take 

that one to heart. If I
 design something that turns out to be, 

well for lack of a better word, shit, I w
ill be the first to admit 

it. Ask me a question and you will get a straight and honest 

answer. This has worked for us for as long as I remember, 

and nothing will change that.

 

CRAWL: We were recently worked with you and Solid 

Axle Industries, and it was great to see both companies 

working together, attempting to create another option 

for the offroad enthusiast. Is that something you 

normally do, work with other axle builders?

Tom: We have been very fortunate that in all of the years we 

have been doing this, there isn’t a single vendor I can’t walk 

up to, say hello and strike up a conversation. We go out of 

our way to do things different, which allows us to work with 

just about anybody.

Eddie: I definitely enjoy having friends in the market. 

Sometimes it seems that we are in competition with other 

axle manufacturers. But I feel our approach is pretty unique, 

and does not directly compete with other companies 

products. Being on good terms with other manufactures is 

actually a big priority for us.

CRAWL: It’s great to have down to earth guys—as down 

to earth as engineering geeks can be—at a company that 

wants to push the envelope in design, and yet still lis
tens 

to the masses on their wants and desires. Comments?

Tom: Is that payback for my Blitzkrieg comment? If so, fair 

enough. Feedback is key. We can’t make a product great 

without listening to what people have to say.

Eddie: Thanks! Like I said earlier, Tom and I have a passion for 

what we do. It’s fun to push the envelope. We often have to 

restrain each other from going too far down that road. There are 

lots of very cool stuff to work on, but we need to remember that 

we are running a business and need to make a living. That’s too 

bad, huh? The having to make a living part… haha.

CRAWL: Now the important stuff: Starbucks or  

Dunkin Donut blackwater?

Tom: You know we’re from Jersey right? You should leave 

Dunkin Donuts off the table then. What’s next, knockn’ 

White Castles? Next question please.

Eddie: Starbucks is a nice treat, no doubt. But I’ll d
rink any 

coffee as long as it’s black and not decaf. Yep, even Dunkin 

Donuts. Must be a Cuban thing.

CRAWL: Go fast, or technical?

Tom: Technical and fast!

Eddie: Fast and technical!

CRAWL: Jeep, Toy, Sami, Rover, buggy, other?  

Don’t wuss out, tell the truth!

Tom: I love them all, but I can’t seem to get away from the Sami.

Eddie: Building a first Gen ‘93 Dodge Cummins at the moment. 

I like them all! Jeeps are a lot of fun. I own a Toyota Tundra. 

Never played with Rovers much. When it comes to overall 

value, it’s tough to beat a Slammy! And of course, there is 

nothing like testing your creativity on a buggy build.

CRAWL: Farrah Fawcett or Lynda Carter—back in the 

day? Are you guys old enough to know those? Haha.

Eddie: I’l have to Google Lynda. Didn’t know she was 

Wonder Woman! Haha…I’ll go with Farrah.

Tom: Ah, the good old days of Wonder Woman! Hands  

down for Lynda baby!

CRAWL: Any parting words fellas?

Tom: It is always fun working with you guys. Keep up the 

great work and we’ll see you out there.

Eddie: Is someone going to edit this for me? Just kidding! 

Awesome Mag! You guys keep up the great work and thanks 

a bunch for having us!

CRAWL: Thanks for your time guys. We know you’re busy 

coming up with the next great Spidertrax design and other 

ideas! Remember to give us credit for the Spiderwells idea!

Tom: I agree with Eddie that the Spider-9 is going to keep us 

busy for a long time. Although there are only a small handful 

of products left in this line that we don’t currently design and 

manufacture, it would be nice to look into these areas and 

see if we can come up with something new and innovative.

CRAWL: Can you talk about the suspension links you 

guys have been building? We know Tracy Jordan and 

Rick Deremo are running them, and you made some for 

the CRAWL Mag Blitzkrieg Jeep build as well—I can’t 

wait to go hammer on ‘em!

Eddie: Just as I said earlier, we really enjoy solving 

problems for our customers. Everyone who has run link 

suspensions has dealt with bent links after a nasty day 

on the trial. We simply could not help applying some of 

our knowledge of heat-treating alloys from our axle line 

to solve this problem. Some of the links we put onto Tracy 

Jordan and Rick Deremo’s vehicles are half the weight and 

triple the strength. They have yet to bend or fail.

Tom: For those not familiar with these links, they are 

designed to be over two times stronger than the 7075 

aluminum versions, all while weighing the same as an 

aluminum link. This also goes back to your question earlier, 

Brandon. When we first designed these links, everything 

looked great on paper, but for all we knew, the product 

could be a complete disaster. Luckily, we have guys out 

there, like Tracy and Rick, willing to sacrifice their own rigs 

to test this stuff! Sometimes new ideas don’t work, but in 

every case the proof is in the testing. Both Tracy and Rick, 

along with many others, are proving this one works great.

CRAWL: Can we suggest some new products?  

How about Spiderwells—2.5-ton housings?

Tom: You can always suggest new products Brandon.  

For the record, is this yet another crazy idea for the 

Blitzkrieg? Just curious.

Eddie: There is lots of cool stuff to work on. We definitely have 

to be careful not to get spread too thin. We still feel there is 

work to be done with the Spider-9 product. Sounds cool though!

CRAWL: No, no, I can’t be changing up Blitz too much, 

since it’s not quite done yet! So, is it all work and no play 

for you guys, or do you get out and enjoy some wheeling?

Tom: I would always like more time on the trail, but this is 

often the price you pay when you turn your hobby into a 

business. Can’t complain though, I love what I do.

Eddie: Occasionally. Not as much as I would like. Work 

keeps us pretty busy, but fortunately for me, work is fun!

CRAWL: It’s great to have jobs that you can enjoy, 

and I’m right there with you. What is your most 

memorable wheelin’ experience?

Tom: Hitting my first Easter Jeep Safari is by far my most 

memorable experience. Somehow, convincing all of my 

college professors to move final exams around the Safari, 

year after year, claiming the trip was vital to my education 

still makes me smile today.

Eddie: All of my mid-90’s trips to Moab EJS. You would 

think the 42-hour drive from Jersey was hell, but it was 

actually a blast being on the road with my best friends. 

When we got to Moab, there was as much wheeling as you 
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